Consumerism
During WWII, millions of men were in the armed services earning paychecks while women went to work as they had never done before. In manufacturing plants they built bombers and tanks and aircraft carriers; in business they assumed traditionally male clerk and secretarial roles; at home they managed family finances. With men getting government pay and women at work, some families found themselves getting two paychecks for the first time ever.  By the time the war ended, they were ready to spend their $$$.

After a brief recession as the nation converted to a peacetime economy, consumerism began to boom. Holding tidy nest eggs, couples began buying homes, often in expanding suburbs. They replaced worn-out automobiles. They began having the children who would become the baby boomers, the most consumer-oriented generation the world had yet seen.

The 1950s ushered in an era of consumerism that has rolled on to the present. Americans purchased homes, cars (sometimes two), television sets, new home furnishings, modern refrigerators, clothes for work and their new found leisure time, barbeque grills, lawn mowers—the list is endless. 

The recording industry boomed as kids bought up millions of 45-rpm records to play on compact record players in their bedrooms. The crooning styles of Bing Crosby in the 1930s and Frank Sinatra in the 1940s had now given way to the rock 'n' roll beat of Elvis Presley, Chuck Berry, Jerry Lee Lewis, and Bill Haley and the Comets.

Television was beginning to revolutionize entertainment as well. Comedies such as I Love Lucy and westerns like Gunsmoke and Maverick ran weekly. All carried corporate sponsors, and series stars frequently hawked merchandise in both televised commercials and coordinated print ads.

Sitcoms like Leave It to Beaver  promoted an idealistic, family-centered American lifestyle. Through set design, product placement, and costuming, they also subtly suggested how American homes should look and how people should dress. Consumerism continued to roll as Americans sought to achieve the televised ideal.

1950s consumerism is viewed as a way many average Americans attempted to achieve contentment and security in a complicated world. The United States had won World War II defeating totalitarian Germany and Japan, yet in the 1950s it faced new threats including an aggressive Soviet Union and nuclear weapons. Pledged to halt the spread of communism, the U.S. seemingly suffered black eye after black eye as China became communist in 1949 despite our attempt at providing aide to stop it, as communist aggressors touched off the Korean War and caused the death of over 50,000 American soldiers, and as Red-baiter Senator Joseph McCarthy imagined communists at high levels of American government. 
Faced with such uncertainties and perceived threats, a new washing machine, a roomy sedan, and a clean toilet spelled security for many Americans.

